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•• CGI.brCGI.br IndicatorsIndicators’’ Initiatives Initiatives 

•• ICT Households Survey 2005ICT Households Survey 2005

•• ICT Enterprises Survey 2005ICT Enterprises Survey 2005
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�� created by the created by the InterministerialInterministerial Ordinance NOrdinance Nºº 147, of 147, of May 31st 1995May 31st 1995

�� altered by the Presidential Decree Naltered by the Presidential Decree Nºº 4,829, of September 3rd 20034,829, of September 3rd 2003

�� it is responsible for the it is responsible for the coordination and integration of Internet coordination and integration of Internet 

services in Brazilservices in Brazil

�� it is a it is a multistakeholdermultistakeholder organization composed of representatives organization composed of representatives 

from the from the Government, Private Sector, Third Sector and Academic Government, Private Sector, Third Sector and Academic 

CommunityCommunity

BrazilianBrazilian Internet Internet SteeringSteering CommitteCommitte
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1 – Ministry of Science and Technology;

2 – Ministry of Communications

3 – Presidential Cabinet

4 – Ministry of Planning, Budget and Management

5 – Ministry of Development, Industry and Foreign Trade

6 – Ministry of Defense

7 – National Telecommunications Agency

8 – National Council of Scientific and Technological Development

9 – National Forum of Estate Science and Technology Secretaries

10 – Internet expert

11 – Internet services providers
12 – Telecommunications infrastructure providers 

13 – Hardware and software industries

14 – General bussiness sector users

15 – Third Sector

16 – Third Sector

17 – Third Sector

18 – Third Sector

19 – Academic Community

20 – Academic Community

21 – Academic Community
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MainMain attributionsattributions::

•• to establish strategic directives related to the use and developto establish strategic directives related to the use and development of ment of 
Internet in Brazil; Internet in Brazil; 

•• to recommend standards for technical and operational procedures to recommend standards for technical and operational procedures for the for the 
Internet;Internet;

•• to coordinate the allocation of Internet addresses (to coordinate the allocation of Internet addresses (IPsIPs) and the registration ) and the registration 
of domain names using <.br>;of domain names using <.br>;

•• to propose policies and procedures related to the regulation of to propose policies and procedures related to the regulation of Internet Internet 
activities; activities; 

•• to collect, organize and disseminate information on Internet serto collect, organize and disseminate information on Internet services, vices, 
including indicators and statistics.including indicators and statistics.
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InitiativesInitiatives

1.1. Partnership with IBGE Partnership with IBGE –– Brazilian Statistical InstituteBrazilian Statistical Institute

–– ICT Module at the National Household Sample Survey (PNAD) 2005 wICT Module at the National Household Sample Survey (PNAD) 2005 with ith 
questions on the questions on the Basic Core Indicators for ICT use by Household and IndividualsBasic Core Indicators for ICT use by Household and Individuals

–– Results in October 2006Results in October 2006

2. 2. Partnership with IBOPE//Partnership with IBOPE//NetRatingsNetRatings

List of Indicators for ICT use by household and individuals List of Indicators for ICT use by household and individuals 
published monthly at published monthly at www.nic.br/indicadoreswww.nic.br/indicadores

–– Individual Internet Access at Households  Individual Internet Access at Households  
–– Sessions per PersonSessions per Person
–– PC Time per PersonPC Time per Person
–– Audience Profile by gender, age, education Audience Profile by gender, age, education 
–– Internet Penetration at Households Internet Penetration at Households 
–– Internet Activities UndertakenInternet Activities Undertaken
–– Global Internet AccessGlobal Internet Access
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3.3. ICT HOUSEHOLDS SurveyICT HOUSEHOLDS Survey
–– measured the Internet penetration and usage in households, inclumeasured the Internet penetration and usage in households, including ding use of euse of e--

government, egovernment, e--commerce, security, education and access barrierscommerce, security, education and access barriers

4.4. ICT ENTERPRISES SurveyICT ENTERPRISES Survey
–– investigated the internet penetration and usage in companies, ininvestigated the internet penetration and usage in companies, including cluding use of use of 

electronic government, electronic commerce, security, among otheelectronic government, electronic commerce, security, among othersrs

�� IpsosIpsos Opinion InstituteOpinion Institute

�� carried through August and September 2005carried through August and September 2005

InitiativesInitiatives
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SampleSample

•• probabilistic sample based on probabilistic sample based on IBGEIBGE´́ss PNAD 2003PNAD 2003

•• maximum margin of error of 1.5% nationally and 5% regionally, anmaximum margin of error of 1.5% nationally and 5% regionally, and confidence level of 95%d confidence level of 95%

•• HouseholdsHouseholds
–– 8,540 households and with individuals over 10 years old intervie8,540 households and with individuals over 10 years old interviewed (over sample 500)wed (over sample 500)

–– results allow to present the indicators by 15 regions and metropresults allow to present the indicators by 15 regions and metropolitan areas, family income olitan areas, family income 
ranges, social class, education level, age and gender.ranges, social class, education level, age and gender.

•• EnterprisesEnterprises
–– 2,030 companies with 10 employees or more interviewed2,030 companies with 10 employees or more interviewed

–– corporate sample targeted companies of the 7 segments of the Natcorporate sample targeted companies of the 7 segments of the National Economic Activities ional Economic Activities 
Classification (NACE) Classification (NACE) -- section D, F, G, K, I, group 55.1 and 55.2, and group 92.1 and section D, F, G, K, I, group 55.1 and 55.2, and group 92.1 and 92.292.2

–– results are obtained by region (N, S, MW,NE, SE), activity and sresults are obtained by region (N, S, MW,NE, SE), activity and sizeize

ICT ICT HouseholdsHouseholds andand ICT ICT EnterprisesEnterprises

MethodologyMethodology

•• based on OECD and based on OECD and EurostatEurostat questionnaires and methodologyquestionnaires and methodology

•• interviews ininterviews in--home (households) and by telephone (enterprises)home (households) and by telephone (enterprises)
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ICT ICT HOUSEHOLDS 2005 SurveyHOUSEHOLDS 2005 Survey
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ICT ENTERPRISE ICT ENTERPRISE IndicatorsIndicators

Household access to ICTHousehold access to ICT
A1 A1 -- PROPORTION OF HOUSEHOLDS WITH ICT EQUIPMENTSPROPORTION OF HOUSEHOLDS WITH ICT EQUIPMENTS

Use of computerUse of computer
B1 B1 -- PROPORTION OF HOUSEHOLDS WITH COMPUTERPROPORTION OF HOUSEHOLDS WITH COMPUTER

B2 B2 -- PROPORTION OF INDIVIDUALS WITH COMPUTER ACCESS AT HOMEPROPORTION OF INDIVIDUALS WITH COMPUTER ACCESS AT HOME

B3 B3 -- PROPORTION OF INDIVIDUALS WHO USED A COMPUTER (FROM ANY LOCATIOPROPORTION OF INDIVIDUALS WHO USED A COMPUTER (FROM ANY LOCATION)N)

B4 B4 -- LOCATION OF INDIVIDUAL USE OF COMPUTERLOCATION OF INDIVIDUAL USE OF COMPUTER

B5 B5 -- FREQUENCY OF INDIVIDUAL USE OF COMPUTERFREQUENCY OF INDIVIDUAL USE OF COMPUTER

Use of InternetUse of Internet
C1 C1 -- PROPORTION OF HOUSEHOLDS WITH INTERNET ACCESSPROPORTION OF HOUSEHOLDS WITH INTERNET ACCESS

C2 C2 -- PROPORTION OF INDIVIDUALS WITH INTERNET ACCESS AT HOMEPROPORTION OF INDIVIDUALS WITH INTERNET ACCESS AT HOME

C3 C3 -- TYPE OF DEVICE USED TO ACCESS THE INTERNET AT HOMETYPE OF DEVICE USED TO ACCESS THE INTERNET AT HOME

C4 C4 -- PROPORTION OF HOUSEHOLDS WITH ACCESS TO THE INTERNET BY ACCESS PROPORTION OF HOUSEHOLDS WITH ACCESS TO THE INTERNET BY ACCESS TYPETYPE

C5 C5 -- PROPORTION OF INDIVIDUALS WHO ACCESSED THE INTERNET (FROM ANY LPROPORTION OF INDIVIDUALS WHO ACCESSED THE INTERNET (FROM ANY LOCATION)OCATION)

C6 C6 -- LOCATION OF INDIVIDUAL INTERNET ACCESSLOCATION OF INDIVIDUAL INTERNET ACCESS

C7 C7 -- FREQUENCY OF INDIVIDUAL ACCESS TO THE INTERNETFREQUENCY OF INDIVIDUAL ACCESS TO THE INTERNET

C8 C8 -- TIME SPENT ON INTERNET TIME SPENT ON INTERNET –– WEEKLYWEEKLY

C9 C9 -- REASONS FOR NOT ACCESSING INTERNET AT HOMEREASONS FOR NOT ACCESSING INTERNET AT HOME

C10 C10 -- INTERNET ACTIVITIES UNDERTAKEN BY INDIVIDUALSINTERNET ACTIVITIES UNDERTAKEN BY INDIVIDUALS

C11 C11 -- PURPOSE OF THE INTERNET ACTIVITIES UNDERTAKEN BY INDIVIDUALSPURPOSE OF THE INTERNET ACTIVITIES UNDERTAKEN BY INDIVIDUALS

Use of eUse of e--governmentgovernment
D1 D1 -- PROPORTION OF INDIVIDUALS WHO USE EPROPORTION OF INDIVIDUALS WHO USE E--GOVERNMENT SERVICESGOVERNMENT SERVICES

D2 D2 -- EE--GOVERNMENT SERVICES USED IN THE INTERNETGOVERNMENT SERVICES USED IN THE INTERNET
CGI
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Use of eUse of e--commercecommerce
E1 E1 -- PROPORTION OF INDIVIDUALS WHO BOUGHT GOODS AND SERVICES VIA INTPROPORTION OF INDIVIDUALS WHO BOUGHT GOODS AND SERVICES VIA INTERNETERNET

E2 E2 -- PRODUCTS AND SERVICES BOUGHT VIA INTERNETPRODUCTS AND SERVICES BOUGHT VIA INTERNET

E3 E3 -- AVERAGE EXPENSES WITH PRODUCTS AND SERVICES PURCHASED OVER THE AVERAGE EXPENSES WITH PRODUCTS AND SERVICES PURCHASED OVER THE INTERNETINTERNET

E4 E4 -- PAYMENT CONDITIONS FOR PURCHASES VIA INTERNETPAYMENT CONDITIONS FOR PURCHASES VIA INTERNET

E5 E5 -- PROPORTION OF INDIVIDUALS WHO HAD PROBLEMS BUYING GOODS AND SERPROPORTION OF INDIVIDUALS WHO HAD PROBLEMS BUYING GOODS AND SERVICES VIA INTERNETVICES VIA INTERNET

E6 E6 -- PROBLEMS FACED WHILE BUYING VIA INTERNETPROBLEMS FACED WHILE BUYING VIA INTERNET

E7 E7 -- REASONS FOR NOT BUYING VIA INTERNETREASONS FOR NOT BUYING VIA INTERNET

SecuritySecurity
F1 F1 -- SECURITY PROBLEMS FACED USING THE INTERNETSECURITY PROBLEMS FACED USING THE INTERNET

F2 F2 -- COMPUTER SECURITY MEASURES ADOPTEDCOMPUTER SECURITY MEASURES ADOPTED

F3 F3 -- ANTIVIRUS UPDATING FREQUENCYANTIVIRUS UPDATING FREQUENCY

Use of mobile phoneUse of mobile phone
G1 G1 -- PROPORTION OF INDIVIDUALS WHO USE A MOBILE TELEPHONEPROPORTION OF INDIVIDUALS WHO USE A MOBILE TELEPHONE

G2 G2 –– ACTIVITIES BY CELL PHONEACTIVITIES BY CELL PHONE

EE--skillsskills
H1 H1 -- PROPORTION OF INDIVIDUALS WITH COMPUTING AND INTERNET COURSESPROPORTION OF INDIVIDUALS WITH COMPUTING AND INTERNET COURSES

H2 H2 -- COMPUTER RELATED SKILLSCOMPUTER RELATED SKILLS

H3 H3 -- INTERNET RELATED SKILLSINTERNET RELATED SKILLS

H4 H4 -- HOW DID THE PERSON GET HIS/HER COMPUTER AND INTERNET SKILLSHOW DID THE PERSON GET HIS/HER COMPUTER AND INTERNET SKILLS

ICT ENTERPRISE ICT ENTERPRISE IndicatorsIndicators
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Use of eUse of e--mailmail
I1 I1 -- TYPE OF ETYPE OF E--MAIL ACCOUNTMAIL ACCOUNT

I2 I2 -- NUMBER OF ENUMBER OF E--MAIL ACCOUNTS FOR PERSONAL USE (PAID)MAIL ACCOUNTS FOR PERSONAL USE (PAID)

I3 I3 -- NUMBER OF FREE ENUMBER OF FREE E--MAIL ACCOUNTS FOR PERSONAL USEMAIL ACCOUNTS FOR PERSONAL USE

I4 I4 -- NUMBER OF ENUMBER OF E--MAIL ACCOUNTS FOR WORKMAIL ACCOUNTS FOR WORK

I5 I5 -- PRIMARY USE EPRIMARY USE E--MAIL ACCOUNTMAIL ACCOUNT

SpamSpam
J1 J1 -- SPAM MESSAGES RECEIVED AT THE PRIMARY ESPAM MESSAGES RECEIVED AT THE PRIMARY E--MAIL ACCOUNT FOR PERSONAL USEMAIL ACCOUNT FOR PERSONAL USE

J2 J2 -- FREQUENCY OF SPAM AT THE PRIMARY EFREQUENCY OF SPAM AT THE PRIMARY E--MAIL ACCOUNT FOR PERSONAL USEMAIL ACCOUNT FOR PERSONAL USE

J3 J3 -- NUMBER OF SPAM RECEIVED AT THE PRIMARY ENUMBER OF SPAM RECEIVED AT THE PRIMARY E--MAIL ACCOUNT FOR PERSONAL USEMAIL ACCOUNT FOR PERSONAL USE

J4 J4 -- TIME SPENT WITH SPAM RECEIVED AT THE PRIMARY ETIME SPENT WITH SPAM RECEIVED AT THE PRIMARY E--MAIL ACCOUNT FOR PERSONAL USEMAIL ACCOUNT FOR PERSONAL USE

Intention to purchase ICT equipment and servicesIntention to purchase ICT equipment and services
K1 K1 -- MAXIMUM STATED AMOUNT AN INDIVIDUAL WOULD SPEND FOR A COMPUTERMAXIMUM STATED AMOUNT AN INDIVIDUAL WOULD SPEND FOR A COMPUTER

K2 K2 -- MAXIMUM STATED AMOUNT AN INDIVIDUAL WOULD SPEND FOR INTERNET ACMAXIMUM STATED AMOUNT AN INDIVIDUAL WOULD SPEND FOR INTERNET ACCESSCESS

ICT ENTERPRISE ICT ENTERPRISE IndicatorsIndicators

Ipsos

CGI
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MainMain ResultsResults

•• 55% never used a computer55% never used a computer

•• 30% used a computer in the last 3 months30% used a computer in the last 3 months

•• 13,8% uses a computer daily13,8% uses a computer daily

•• 68% never used the Internet68% never used the Internet

•• 9,6% uses the Internet daily9,6% uses the Internet daily

•• 24% accessed the Internet in the last 3 months24% accessed the Internet in the last 3 months

–– 41% uses the Internet for education/studying41% uses the Internet for education/studying

–– 32% uses the Internet for personal 32% uses the Internet for personal pourposespourposes

–– 26% uses the Internet for work26% uses the Internet for work
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Core ICT Core ICT IndicatorsIndicators

3,58• Others

17,59• Charged Public Internet Access Centre 

1,93• Free Public Internet Access Centre 

17,68• At another person’s home

21,32• Place of education

26,44• At work

42,03• At home

HH-9 Location of individual use of the Internet from all locations in the last 3 months:

24,41HH-8 Individuals that used the Internet (from any location) in the last 3 months

21,43HH-7 Households with Internet access

29,72HH-6 Individuals that used a computer (from any location) in the last 3 months

16,91HH-5 Households with a computer

61,21HH-4 Households with a mobile telephone

54,02HH-3 Households with a fixed line telephone

95,7HH-2 Households with a TV

91,64HH-1Households with a radio

Percentage 
(%)Basic core
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Core ICT Core ICT IndicatorsIndicators

23,3o Other leisure activities

35,51o Reading/downloading electronic books, newspapers or magazines

24,21o Obtaining movies, music or software

26,18o Playing/downloading video or computer games

71,25• For leisure activities

28,22• For dealing with government organizations/public authorities

56,45• For education and learning

12,98• Internet banking or other financial services

6,91• Purchasing or ordering goods or services

81,67• For communicating

32,95o Other information or general Web browsing

21,73o From government organizations/public authorities via websites or e-mail

17,52o Related to health or health services

36,64o About goods or services

80,96• For getting information

HH-10 Internet activities undertaken by individuals in the last 3 months:

Percentage
(%)Basic core
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Core ICT Core ICT IndicatorsIndicators

6,04• less than once a month

14,06• at least once a month but not every week

40,26• at least once a week but not every day

39,64• at least once a day

HH-13 Frequency of individual access to the Internet in the last 3 months

5,31• Satellite Internet

6,28• Mobile phone

8,12• Broadband connection through DSL

39,49• Modem (dial-up access)

HH-12 Proportion of households with access to the Internet by type of access from home

54,55HH-11 Proportion of individuals with use of a mobile telephone

Percentage 
(%)Extended core



Survey on the Use of ICT in Brazil Survey on the Use of ICT in Brazil -- 2005 2005 

3 3 -- 4 4 MayMay 2006 2006 –– Paris, OECDParis, OECDwww.cgi.brwww.cgi.br

HostsHosts andand DomainDomain NamesNames
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ICT ICT ENTERPRISES 2005 SurveyENTERPRISES 2005 Survey
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ICT ENTERPRISE ICT ENTERPRISE 

IndicatorsIndicators

Access to ICTAccess to ICT
A1 A1 -- PROPORTION OF BUSINESSES USING COMPUTERSPROPORTION OF BUSINESSES USING COMPUTERS

A2 A2 -- PROPORTION OF EMPLOYEES USING COMPUTERSPROPORTION OF EMPLOYEES USING COMPUTERS

A3 A3 -- PROPORTION OF ENTERPRISES WITH NETWORK (LAN, INTRANET and EXTRAPROPORTION OF ENTERPRISES WITH NETWORK (LAN, INTRANET and EXTRANET)NET)

A4 A4 -- PROPORTION OF EMPLOYEES WITH REMOTE ACCESS TO THE ENTERPRISEPROPORTION OF EMPLOYEES WITH REMOTE ACCESS TO THE ENTERPRISE’’S COMPUTERS COMPUTER

A5 A5 -- REMOTE ACCESS PLACES TO THE ENTERPRISEREMOTE ACCESS PLACES TO THE ENTERPRISE’’S COMPUTER SYSTEMS COMPUTER SYSTEM

A6 A6 -- DIFFICULTIES IN RECRUITING PERSONNEL WITH ICT SKILLSDIFFICULTIES IN RECRUITING PERSONNEL WITH ICT SKILLS

A7A7-- TYPE OF DIFFICULTY FACED IN RECRUITINGTYPE OF DIFFICULTY FACED IN RECRUITING

A8 A8 -- PROPORTION OF BUSINESSES WITH IT SYSTEMS TO MANAGE THE PLACING PROPORTION OF BUSINESSES WITH IT SYSTEMS TO MANAGE THE PLACING OR RECEIPT OF ORDERSOR RECEIPT OF ORDERS

A9 A9 -- AUTOMATIC LINK FROM THE IT SYSTEMS TO ORDERS MANAGEMENTAUTOMATIC LINK FROM THE IT SYSTEMS TO ORDERS MANAGEMENT

A10 A10 -- SUBSTITUTION LEVEL OF TRADITIONAL POSTAL MAIL BY ELETRONIC COMMSUBSTITUTION LEVEL OF TRADITIONAL POSTAL MAIL BY ELETRONIC COMMUNICATIONUNICATION

Internet useInternet use
B1 B1 -- PROPORTION OF ENTERPRISES USING THE INTERNETPROPORTION OF ENTERPRISES USING THE INTERNET

B2 B2 -- PROPORTION OF EMPLOYEES USING THE INTERNETPROPORTION OF EMPLOYEES USING THE INTERNET

B3 B3 -- PROPORTION OF ENTERPRISES WITH A WEBSITEPROPORTION OF ENTERPRISES WITH A WEBSITE

B4 B4 -- RESOURCES PROVIDED BY THE ENTERPRISERESOURCES PROVIDED BY THE ENTERPRISE’’S WEBSITES WEBSITE

B5 B5 -- PROPORTION OF BUSINESSES ACCESSING THE INTERNET BY CONNECTIONPROPORTION OF BUSINESSES ACCESSING THE INTERNET BY CONNECTION

B6 B6 -- PROPORTION OF ENTERPRISES USING THE INTERNET BY ACTIVITY TYPEPROPORTION OF ENTERPRISES USING THE INTERNET BY ACTIVITY TYPE

B7 B7 -- MAXIMUM DOWNLOAD SPEED OFFERED BY THE INTERNET PROVIDERMAXIMUM DOWNLOAD SPEED OFFERED BY THE INTERNET PROVIDER
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ICT EICT E--commercecommerce
C1 C1 -- PROPORTION OF ENTERPRISES PLACING ORDERS OVER THE INTERNET (PURPROPORTION OF ENTERPRISES PLACING ORDERS OVER THE INTERNET (PURCHASE)CHASE)

C2 C2 -- PROPORTION BETWEEN ORDERS VIA INTERNET AND THE TOTAL AMOUNT OF PROPORTION BETWEEN ORDERS VIA INTERNET AND THE TOTAL AMOUNT OF PURCHASESPURCHASES

C3 C3 -- PROPORTION OF ENTERPRISES MAKING ONLINE PAYMENTS VIA INTERNETPROPORTION OF ENTERPRISES MAKING ONLINE PAYMENTS VIA INTERNET

C4 C4 -- TYPE OF GOODS AND SERVICES ORDERED VIA INTERNETTYPE OF GOODS AND SERVICES ORDERED VIA INTERNET

C5 C5 -- PROPORTION OF ENTERPRISES RECEIVING ORDERS VIA INTERNET (SALES)PROPORTION OF ENTERPRISES RECEIVING ORDERS VIA INTERNET (SALES)

C6 C6 -- SALES AMOUNT FROM ORDERS RECEIVED VIA INTERNETSALES AMOUNT FROM ORDERS RECEIVED VIA INTERNET

C7 C7 -- TOTAL OF INTERNET SALES BY CLIENT CATEGORYTOTAL OF INTERNET SALES BY CLIENT CATEGORY

C8 C8 -- TOTAL OF INTERNET SALES BY DESTINATIONTOTAL OF INTERNET SALES BY DESTINATION

C9 C9 -- TOTAL OF INTERNET SALES ACCORDING TO PRODUCTS AND SERVICESTOTAL OF INTERNET SALES ACCORDING TO PRODUCTS AND SERVICES

C10 C10 -- BENEFITS DUE TO INTERNET SELLINGBENEFITS DUE TO INTERNET SELLING

C11 C11 -- ORDERS RECEIVED VIA EXTERNAL COMPUTER NETWORKS OTHER THEN THE IORDERS RECEIVED VIA EXTERNAL COMPUTER NETWORKS OTHER THEN THE INTERNET (SALES)NTERNET (SALES)

C12 C12 -- SALES AMOUNT FROM ORDERS RECEIVED VIA EXTERNAL COMPUTER NETWORKSALES AMOUNT FROM ORDERS RECEIVED VIA EXTERNAL COMPUTER NETWORKS OTHER THEN INTERNETS OTHER THEN INTERNET

C13 C13 -- ORDERS VIA EXTERNAL COMPUTER NETWORKS OTHER THEN THE INTERNET (ORDERS VIA EXTERNAL COMPUTER NETWORKS OTHER THEN THE INTERNET (PURCHASE)PURCHASE)

C14 C14 -- VALUE OF THE PURCHASES VIA EXTERNAL COMPUTER NETWORKS OTHER THEVALUE OF THE PURCHASES VIA EXTERNAL COMPUTER NETWORKS OTHER THEN INTERNETN INTERNET

C15 C15 -- FACTORS THAT DIDNFACTORS THAT DIDN’’T ALLOW SALES VIA INTERNET OR EXTERNAL COMPUTER NETWORKT ALLOW SALES VIA INTERNET OR EXTERNAL COMPUTER NETWORK

C16 C16 -- REASONS WHY THE ENTERPRISE DO NOT USE COMPUTERSREASONS WHY THE ENTERPRISE DO NOT USE COMPUTERS

EE--governmentgovernment
D1 D1 -- PROPORTION OF ENTERPRISES DEALING WITH GOVERNMENTAL ORGANIZATIOPROPORTION OF ENTERPRISES DEALING WITH GOVERNMENTAL ORGANIZATIONS OVER THE INTERNETNS OVER THE INTERNET

D2 D2 -- EE--GOVERNMENT SERVICES ACCESSED OVER THE INTERNETGOVERNMENT SERVICES ACCESSED OVER THE INTERNET

SecuritySecurity
E1 E1 -- IDENTIFIED IT SECURITY PROBLEMSIDENTIFIED IT SECURITY PROBLEMS

E2 E2 -- IT SECURITY MEASURES ADOPTEDIT SECURITY MEASURES ADOPTED

E3 E3 -- ANTIVIRUS UPDATING FREQUENCYANTIVIRUS UPDATING FREQUENCY

E4 E4 -- COMMUNICATION SECURITY DEVICESCOMMUNICATION SECURITY DEVICES

ICT ENTERPRISE ICT ENTERPRISE 

IndicatorsIndicators
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Core ICT Core ICT IndicatorsIndicators

54,59B-8 Proportion of businesses placing orders over the Internet

59,66B-7 Proportion of businesses receiving orders over the Internet

39B-6 Proportion of businesses with an intranet

59,06B-5 Proportion of businesses with a website 

38,19B-4 Proportion of employees using the Internet

96,29B-3 Proportion of businesses using the Internet

57,05B-2 Proportion of employees using computers

98,76B-1 Proportion of businesses using computers

Percentage (%)Basic core
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Core ICT Core ICT IndicatorsIndicators

58,88• Delivering products online

47,59• Providing customer services

64,78• Dealing with government organizations/public authorities

78,96• Performing Internet banking or accessing other financial services

XXXo Other information searches or research activities

61,39o From government organizations/public authorities via websites or e-mail

XXXo About goods or services

• Getting information

XXX• Internet e-mail

B-12 Proportion of businesses using the Internet by type of activity

22,16B-11 Proportion of businesses with an extranet

80,46• LAN/Wire base Network

14,21• LAN/Wireless Network

B-10 Proportion of businesses with a Local Area Network (LAN)

5,72• Mobile narrow band connection

23,95• Mobile wide band connection

20,46• Other fixed Internet connection (cable, rented line, etc.)

57,95• DSL Connection (ADSL, etc.)

10,95• ISDN Connection

45,07• Traditional Modem

B-9 Proportion of businesses accessing the Internet by modes of access

Percentage (%)Extended core
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•• CGI.brCGI.br will continue to regularly produce and will continue to regularly produce and 
disseminate official indicators on the use and disseminate official indicators on the use and 
penetration of Internetpenetration of Internet

•• and make sure that statistical data produced will be and make sure that statistical data produced will be 
comparable to national and international statistic comparable to national and international statistic 
standardsstandards

Final Final considerationsconsiderations



Survey on the Use of ICT in Brazil Survey on the Use of ICT in Brazil -- 2005 2005 

3 3 -- 4 4 MayMay 2006 2006 –– Paris, OECDParis, OECDwww.cgi.brwww.cgi.br

More More informationinformation availableavailable at:at:

www.nic.br/indicadoreswww.nic.br/indicadores

Mariana Mariana BalboniBalboni

mariana@nic.brmariana@nic.br

Obrigado!Obrigado!


